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Exploring Specifics of Web Response
In Past Menth:
44% researched at least one product
they saw advertised in newspaper
67 % conducted research online
47% went to a 31% wenttoa 22% visited a shopping
product URL first search engine first site or something else first
69% used 19% used 12% used another

G'D g[ﬁ YAEoO! search engine

v v
68% purchased 72% purchased 76% purchasad 49% purchased 79% purchased

Source: Clark, Martire & Bardolomeo, Inc. Survey October 2007; n=dd 1 (US online users ages 18+ who perform a search with a search
engime at bsast once a month) Question: What medium did you use o conduct the research which resulted from sesing a newspaper ad?



Consumer Activity After Seeing an Auto Insurance Advertisement
March 2008
Total U.S5. — Home/Work/University Locations
Source: comScore Auto Insurance Survey, 2008
. Percent of Respondents
Consumer Activity
2007 2008 Point Change
Visit a Web site specified in the ad 29% 26% -3
Use search engine to find a Web site for the
company 14% 22% g
Visit the company Web site to find the
name/phone number of a local agent 16% 20%; 4
Call a toll free number in the ad 13% 9% -4
Mot sure 15% 9% -6
Look online at a site other than the company
Web site for name/phone number of a local 0
8% 8%
agent
Look offline for the name/phone number of
the local agent &% 7% 1
11 2 3
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Ramifications of Failed Expectations

Consumer attitudes are essentially unchanged from last year

Frustrating shopping experiences online lead to _ . .
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