Media Marketers, Inc. 11221 Plantside Dr =
Louisville, KY 40299 2
1-877-Web Look (1-877-932-5665) -

mediamarketers.com

— THE EVOLUTION OF MEDIA

=

WEB DEVELOPMENT GRAPHICDESIGN VIDEO & 3D ANIMATION SIGNS SEO MARKETING



!
" # ! $ %" &

Lo #$% $& ()
$$+, & #$ % $&, 'S, -8 T ),

Chart 1: Internet users who have purchased online

Have you ever made a purchase over the Internet?
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If you had to choose between two websites that offered the same product at
the same price, which of the reasons below would influence your choice of

where to buy? (Select all that apply.)

0% 10%: 20% 30% 40% 50% 60%

Accepts the payment method | want to use | 55%
Keeps my financial information secure | 54%
Discount on next purchase | 31%

Offers PayPal or similar service [T 17%
Double rewards points with store credit card [/ 16%
Mone of the above = 8%
Other [0 4%

Source: JupiterResearch/PayPal survey, Jan. 2008, 2, 140 respondents to this guestion.
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Ramifications of Failed Expectations

Consumer attitudes are essentially unchanged from last year
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